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Education Information

Doctorate, Kiitahya Dumlupinar University, Sosyal Bilimler Enstitiisii, Isletme (Dr), Turkey 2010 - 2018
Postgraduate, Kiitahya Dumlupinar University, Sosyal Bilimler Enstitiisii, isletme (YI) (Tezli), Turkey 2003 - 2010
Undergraduate, Anadolu University, iktisadi Ve idari Bilimler Fakiiltesi, isletme Béliimii, Turkey 1999 - 2003

Foreign Languages

English, C1 Advanced

Certificates, Courses and Trainings

Foreign Language, TOMER Italyanca Dil Kursu, T.C. Ankara Universitesi TOMER Tiirkce ve Yabanci Dil Aragtirma ve
Uygulama Merkezi, 2004

Dissertations

Doctorate, Dijital korsanlikta planh davranis teorisi ve etik kavraminin etkisi, Kiitahya Dumlupinar University, Sosyal
Bilimler Enstitiisii, isletme (Dr), 2018

Postgraduate, Miisteri iligkileri yonetimi (CRM) ve ulasim sektoriinde bir uygulama: Firma ¢alisanlarinin CRM’xxye ve
miisterilerine bakis acilarinin belirlenmesi, Kiitahya Dumlupinar University, Sosyal Bilimler Enstitiisii, Iisletme (YI) (Tezli),
2010

Research Areas

Marketing

Academic Titles / Tasks

Lecturer PhD, Usak University, ESME MESLEK YUKSEKOKULU, Yénetim ve Organizasyon Béliimii, 2010 - Continues

Academic and Administrative Experience



Head of Department, Usak University, ESME MESLEK YUOKSEKOKULU, BURO HIZMETLERI VE SEKRETERLIK BOLUMU,
2018 - 2024
Assistant Director of Vocational School, Usak University, ESME MESLEK YUKSEKOKULU, 2020 - 2021

Courses

Avrupa Birligi ve Tiirkiye iliskileri (Lojistik), Associate Degree, 2022 - 2023, 2021 - 2022, 2020 - 2021, 2019 - 2020
Kariyer Planlama, Associate Degree, 2022 - 2023, 2021 - 2022, 2020 - 2021

Banka Hizmetleri Pazarlamasi, Associate Degree, 2022 - 2023, 2021 - 2022, 2020 - 2021, 2019 - 2020
Orgiitsel Davranis, Associate Degree, 2022 - 2023, 2019 - 2020

Genel isletme (Bankacilik ve Sigortacilik), Associate Degree, 2022 - 2023, 2021 - 2022, 2020 - 2021, 2019 - 2020
Avrupa Birligi ve Tiirkiye iliskileri (Bankacilik ve Sigortacilik), Associate Degree, 2022 - 2023, 2021 - 2022, 2020 - 2021,
2019 - 2020

Miisteri lligkileri Yonetimi (Biiro Yénetimi), Associate Degree, 2022 - 2023

Pazarlama ilkeleri, Associate Degree, 2022 - 2023, 2021 - 2022, 2020 - 2021, 2019 - 2020

Miisteri iligkileri ve Satis Yonetimi (Eczane Hizmetleri), Associate Degree, 2022 - 2023

isletme I, Associate Degree, 2022 - 2023, 2021 - 2022, 2020 - 2021, 2019 - 2020

Genel isletme (Lojistik), Associate Degree, 2022 - 2023, 2021 - 2022, 2020 - 2021, 2019 - 2020

Genel isletme (Eczane Hizmetleri), Associate Degree, 2022 - 2023, 2021 - 2022

Uluslararasi Pazarlama, Associate Degree, 2022 - 2023, 2021 - 2022, 2020 - 2021

Tiiketici Davranislary, Associate Degree, 2022 - 2023, 2021 - 2022, 2020 - 2021, 2019 - 2020

Kalite Giivence ve Standartlari, Associate Degree, 2022 - 2023, 2021 - 2022, 2020 - 2021

Pazarlama, Associate Degree, 2022 - 2023

Isletme Yonetimi I, Associate Degree, 2022 - 2023, 2021 - 2022, 2020 - 2021

Sektor Uygulamalari II, Associate Degree, 2022 - 2023, 2021 - 2022, 2020 - 2021, 2019 - 2020
Miisteri {ligkileri Yonetimi, Associate Degree, 2021 - 2022, 2020 - 2021, 2019 - 2020

Isletme II, Associate Degree, 2021 - 2022, 2020 - 2021, 2019 - 2020

Sigortaciiga Giris, Associate Degree, 2021 - 2022

Ornek Olay Analizi, Associate Degree, 2021 - 2022, 2020 - 2021

E-Ticaret, Associate Degree, 2021 - 2022, 2020 - 2021, 2019 - 2020

Kalite Yonetim Sistemleri, Associate Degree, 2020 - 2021

Banka Hizmetleri Pazarlamas (I1.0.), Associate Degree, 2020 - 2021

Halkla iligkiler, Associate Degree, 2020 - 2021

Avrupa Birligi ve Tiirkiye iliskileri (Bankacilik ve Sigortacilik I.0.), Associate Degree, 2020 - 2021
Genel Isletme (Bankacilik ve Sigortacilik I1.0.), Associate Degree, 2019 - 2020

Uluslararasi Pazarlama (Lojistik I.0.), Associate Degree, 2019 - 2020

Uluslararasi Pazarlama (Lojistik), Associate Degree, 2019 - 2020

Kalite Giivence ve Standartlar: (Lojistik), Associate Degree, 2019 - 2020

Kalite Giivence ve Standartlar1 (Lojistik I1.0.), Associate Degree, 2019 - 2020

Kalite Yonetim Sistemleri (Muhasebe), Associate Degree, 2019 - 2020

Articles Published in Other Journals

I. The Role of Perceived Value and Satisfaction in Shaping Customer Citizenship Behavior: Evidence
from Turkey
KARAHAN M. 0.
INTERNATIONAL REVIEW OF MANAGEMENT AND MARKETING, vol.14, no.6, pp.9-18, 2024 (Scopus)

II. Online Impulsive Buying Behavior of Mobile Site Shoppers in Turkey: A Mediation Analysis
Karahan M. O.



IIL

Iv.

VL

VIL

VIIL

IX.

XL

XIL

XIIL

XIV.

XV.

REVISTA DE GESTAO SOCIAL E AMBIENTAL, vol.18, no.4, 2024 (Scopus)

The Impact of Perceived Reputation and Privacy Concern on Online Purchase Intention: A Study in
the Context of UTAUT

Karahan M. O.

Anemon Mus Alparslan Universitesi Sosyal Bilimler Dergisi, vol.10, no.3, pp.1359-1378, 2022 (Peer-Reviewed
Journal)

The Effect of Website Quality Elements on Electronic Trust, Satisfaction and Repurchase Intention
Karahan M. O.

Giimiishane Universitesi Sosyal Bilimler Dergisi, vol.13, no.3, pp.961-976, 2022 (Peer-Reviewed Journal)
Mediation effect of brand loyalty and brand credibility in the effect of perception of celebrity
endorsement in advertisements on purchasing intention

Karahan M. O.

Business and Management Studies: An International Journal, vol.10, no.3, pp.835-857, 2022 (Peer-Reviewed
Journal)

EXAMINING THE EFFECT OF BRAND AUTHENTICITY ON BRAND LOVE AND PERCEIVED VALUE
Karahan M. O.

Abant Sosyal Bilimler Dergisi, vol.22, no.2, pp.487-503, 2022 (Peer-Reviewed Journal)

The role of consumer anxiety in the explanation of impulsive and compulsive buying relationship: A
quantitative study during the Covid 19 pandemic

Sahin F., Karahan M. O.

Balikesir Universitesi Sosyal Bilimler Enstitiisii Dergisi, vol.25, no.47, pp.153-174, 2022 (Peer-Reviewed Journal)
ALGILANAN ELEKTRONIK WOM UNSURLARININ MARKA iMAJI VE SATIN ALMA NiYETI UZERINDEKI
ETKILERININ INCELENMESI

KARAHAN M. 0.

Abant Sosyal Bilimler Dergisi, vol.21, pp.753-772, 2021 (Peer-Reviewed Journal)

Akis Deneyiminin Mobil Oyun Bagimlihig1 ve Kesifsel Davranis Uzerindeki Etkisi: Agizdan Agiza
Pazarlama Kapsaminda Bir incelenme

SAHIN F., KARAHAN M. O.

Manas Journal of Social Studies, no.2, pp.1314-1331, 2021 (Peer-Reviewed Journal)

Magaza Ortaminin ve Anlik Satin Alma Egiliminin Anlik Satin Alma Davranisina Etkisi

KARAHAN M. 0., SAHIN F.

Pamukkale Universitesi Sosyal Bilimler Enstitiisii Dergisi, vol.2020, no.41, pp.274-292, 2020 (Peer-Reviewed
Journal)

Tiiketicilerin GCevrim ici itkisel Satin Alma Davranislarinda Elektronik Hizmet Kalite Boyutlarinin ve
Hedonik Gezinmenin Etkisi

KARAHAN M. 0.

Alanya Akademik Bakis, vol.4, no.3, pp.993-1013, 2020 (Peer-Reviewed Journal)

E-Hizmet Kalitesi ve Giivenin Mobil Uygulama Kullanma Memnuniyetine Etkisi

SOYLEMEZ C., KARAHAN M. 0.

Atatiirk Universitesi Iktisadi ve idari Bilimler Dergisi, vol.34, no.2, pp.555-575, 2020 (Peer-Reviewed Journal)
Tiiketicilerin Taklit Uriin Satin Alma Tutumlarini ve Niyetlerini Etkileyen Faktérlerin Belirlenmesi:
Nicel Bir Arastirma

KARAHAN M. 0., SAHIN F.

Giimiishane Universitesi Sosyal Bilimler Enstitiisii Elektronik Dergisi, vol.11, no.1, pp.154-170, 2020 (Peer-
Reviewed Journal)

THE EFFECT OF THE THEORY OF PLANNED BEHAVIOR AND THE THEORY OF ETHICS IN DIGITAL
PIRACY

KARAHAN M. 0, KAYABASI A.

Business and Management Studies: An International Journal, vol.7, no.4, 2019 (Peer-Reviewed Journal)
Tiiketicilerin Kompulsif Satin Alma Davranigini Etkileyen Faktérler: Bir Uygulama

KARAHAN M. 0., SOYLEMEZ C.



XVIL

isletme Arastirmalar1 Dergisi, vol.11, no.3, pp.1961-1975, 2019 (Peer-Reviewed Journal)

Dijital Miizik Korsanhgi1 Bakis A¢ilarinin Belirlenmesi ve Davranislarin Tahmin Edilmesi

KARAHAN M. 0., KAYABASI A.

Akademik Sosyal Arastirmalar Dergisi, vol.6, n0.86, pp.356-377, 2018 (Peer-Reviewed Journal)

Miisteri iliskileri Yonetimi (Crm) Ve Ulasim Sektériinde Bir Uygulama: isletme Caliganlarinin Miisteri
iliskileri Yonetimi’xxne Ve Miisterilerine Bakis A¢ilarinin Belirlenmesi

YURDAKUL M., KARAHAN M. 0.

Dumlupinar Universitesi Sosyal Bilimler Dergisi, no.28, 2010 (Peer-Reviewed Journal)

Books & Book Chapters

L

IL

IIL

V.

MARKETING EVOLUTION: FROM MARKETING 1.0 TO MARKETING 5.0

KARAHAN M. 0.

in: RETHINKING MANAGEMENT, ECONOMICS AND MARKETING PROCESSES, AYTEKIN Baris, AKIN Aliye, Editor,
iksad Publishing House, Ankara, pp.80-115, 2022

Miisteri iligkileri Yonetiminde Yapay Zeka Uygulamalari

KARAHAN M. 0.

in: Sosyal ve Beseri Bilimlerde Teori ve Aragtirmalar , KIMTER NURTEN, Editor, Seriiven Yaymnevi, Izmir, pp.371-
406,2022

RETRO PAZARLAMA

Karahan M. O.

in: ISLETME BILIMINDE KURAMSAL VE PRATIK PAZARLAMA KONULARI, Sahin KARABULUT, Editor, Gazi Kitabevi,
Ankara, pp.99-118, 2021

Marka Taklitgiligi

KARAHAN M. 0.

in: Marka Kiilliyati, Remzi ALTUNISIK, Burhanettin ZENGIN, Yildirim YILDIRIM, Editor, Nobel Akademik Yaymcilik
Egitim Danigsmanlik Tic. LTD. STi,, Ankara, pp.732-757, 2020

Viral Pazarlama

KARAHAN M. 0.

in: Dijital Pazarlama: Giincel Konular, Cevat S6ylemez, Aydin Kayabas, Editor, Ekin Yayinevi, Bursa, pp.209-249,
2020

Refereed Congress / Symposium Publications in Proceedings

L

IL

1L

V.

Emotional Brand Attachment and Online Shopping Enjoyment: The Mediating Role Of Urge To Buy
For Online Impulsive Buying Behavior

KARAHAN M. 0.

Khoja Ahmed Yasaw: 7. International Congress On Scientific Research, Mingachevir, Azerbaijan, 24 February 2023,
pp.239-246

PAZARLAMA CALISMALARINDA PSiKOLOJiK SAHIPLENME TEORISi: BiR LITERATUR TARAMASI
KARAHAN M. 0.

International Marmara Social Scien, Kocaeli, Turkey, 10 - 11 December 2021

Dijital Korsanhigin Dindarlik Ve Caydirma Teorisi Kapsaminda incelenmesi

KARAHAN M. 0.

BALKAN SUMMIT 5th INTERNATIONAL SOCIAL SCIENCES CONGRESS, Edirne, Turkey, 13 - 14 November 2021,
pp.302-312

Altin Fiyatlar: fle Hisse Senedi Arasindaki Nedensellik iliskisi

KARA I, KARAHAN M. 0., BULUT K.

IL. INTERNATIONALAPPLIED SOCIAL SCIENCES CONGRESS (C-IASOS), Antalya, Turkey, 19 - 21 April 2018, pp.685-



687
V. Yapay Sinir Aglari ile Borsa Endeksi Hareket Yénuniin TahminEdilmesi: Bist Banka Ornegi

KARA i, KARAHAN M. 0, BULUT K.
1. Uluslararasi Bankacilik Kongresi, 4 - 05 May 2018

VL. Dijital Korsanhkta Planli Davranis Teorisi ve Etik Kavraminin Etkisi Doktora Kolokyum
KARAHAN M. 0.
21. PAZARLAMA KONGRESI, Kiitahya, Turkey, 6 - 08 October 2016

VII. Usak Bélgesindeki Malzeme ihtiya¢ Planmasi ve Uretim Kaynaklar1 Planlamasi Kullanimina ligkin
Alan Arastirmasi
KARA i, KARAHAN M. 0, BULUT K.
IV. AGP INTERNATIONAL HUMANITIES SOCIAL SCIENCES CONFERENCE, Berlin, Germany, 19 - 22 May 2016,
pp-143-149

Metrics

Publication: 29

Non Academic Experience

Usak Universitesi
Valtur Turizm
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