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Mobil Pazarlamada Noropazarlama Uygulamalar:

BOZ H.

in: A’”dan Z’ye MOBIL PAZARLAMA, Ruziye Cop, Oya Eru, Editor, Beta Basim Yayim Dagitim A.S., Istanbul, pp.175-
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in: Case Studies in the Traditional Food SectorA volume in the Consumer Science and Strategic Marketing Series,
ALESSIO CAVICCHI, CRISTINA SANTIN], Editor, Woodhead Publishing Elsevier, Duxford, pp.129-152, 2017

A Comparison of Depression and Turnover Intentions of Hotel Employees in All- Inclusiveand Non
All-Inclusive Hotels

BOZ H., YILMAZ 0., ARSLAN A, KOG E.

in: Global Issues and Trends in Tourism, Cevdet AVCIKURT, Mihaela S. DINU, Necdet HACIOGLU, Recep EFE,
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Neuromarketing Applications in Gastronomy: Neurogastronomy

BOZ B., BOZ H.

12th International Conference Competitiveness and Stability in the Knowledge-Based Economy, Croiva, Romania,
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Hizmet Hatasinda Deneyimin Etkisi

EYNIHAN E. BOZ H.

III. Congress of International Applied Social Sciences, Cesme-Izmir, Turkey, 4 - 06 April 2019, pp.746

Hizmet Telafisi Paradoksu: Bir Dizginleyici Kiiltiir Uygulama Ornegi

KOG E., YILMAZ 0., BOZ H.

23. Ulusal Pazarlama Kongresi, Kocaeli, Turkey, 27 - 29 June 2018, pp.689-694

A Neuromarketing Analysis of Gsm Sales Promotion Campaigns

BOZ H., KOC E.

International Conference Current Economic Trends in Emerging and Developing Countries TIMTED 20109,
Temesvar, Romania, 6 - 08 June 2019, pp.25

Measuring Willingness to Buy by Using Galvanic Skin Response and Heart Rate: Implication in
Marketing

BOZ H., KOSE U.

International Conference on Artificial Intelligence and Applied Mathematics in Engineering(ICAIAME 2019),
Antalya, Turkey, 20 - 22 April 2019, pp.88

Atmosferin itkisel (Diirtiisel) Satin Alma Egilimine Etkisi, Bursa ilinde Fast Food ve Igecek
Sektoriinde Bir Arastirma

KOC E, BOZ H,, KARAATA E. U.

International Gastronomy Tourism Studies Congress, Kocaeli, Turkey, 20 - 22 September 2018, pp.868-874
Dikkat Eksikligi ve Hiperaktivite’nin Tatil ReklamlarindaSatin Alma Kararina Etkisi: Bir
Noéropazarlama Calismasi

KOC E, BOZ H., BOZ B.

izmir International Congress on Economics and Administrative Sciences IZCEAS 2018, izmir, Turkey, 5 - 08
December 2018, pp.1305-1315

Emotion Extraction from GSR and HR by Using Artifical Intelligence An Implementation in Marketing
BOZ H., GUNES H., BICAKCI S.

The 6th International Conference on Scientific Methods in Academic Research and Teaching, Iasi, Romania, 7 - 10
June 2018

An Analysis and Identification of Emotions by Using Facial Recognition Software to Test Service
Recovery Paradox

KOC E,, BOZ H., BOZ B.

The 6th International Conference on Scientific Methods in Academic Research and Teaching, Iasi, Romania, 7 - 10
June 2018

itkisel Satin Alma Egilimi ve Rasyonel Satin Alma Tercihi

KOC E., BOZ H., TASKIN E.

II. INTERNATIONALAPPLIED SOCIAL SCIENCES CONGRESS (C-IASOS)PROCEEDING BOOK, Demre-Antalya, Turkey,
19 - 21 April 2018, pp.603-609

Turistlerin Bergama’daki Turistik Uriin Fiyat Algilar

ARSLAN A, BOZ H,, BOZ B.
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pp-393-400

Tiiketicilerin Baglanma Stillerinin Diirtiisel Satin Alma Egilimine Etkisi

BOZ H.

II. INTERNATIONALAPPLIED SOCIAL SCIENCES CONGRESS (C-IASOS)PROCEEDING BOOK, Demre-Antalya, Turkey,
19 - 21 April 2018, pp.596-602

The Impact of Learning in Museums on Exploring Destination

TOLGA 0., ARSLAN A, BOZ H.

The Image and Sustainability of Tourism Destinations, Peniche, Portugal, 29 - 30 November 2017, pp.129

Sosyal Medya Reklamlar itkisel Satin Alma Egilimini Arttirir m1?

BASEGMEZ M., OZTURK D., SAHAN G., BOZ H.

International Applied Social Sciences Congress, Usak, Turkey, 21 - 23 September 2017, pp.423

Impulsive Buying Behaviour: A Neuromarketing Approach by Using EEG GSR HR and Eye Tracker
BOZ H.

International Applied Social Sciences Congress, 21 - 23 September 2017

I¢sel ve Digsal Faktorlerin itkisel (Diirtiisel) Satin Alma Egilimine Etkisinde Cinsiyetin Rolii

BOZ H., KOC E.

International Applied Social Sciences Congress, Usak, Turkey, 21 - 23 September 2017, pp.421

Tiiketicinin Duygu Durumunun Takintil Satin Alma Davranisi Uzerine Etkisi

KOSE B., KAYNAR i, BOZ H.

International Applied Social Sciences Congress, Usak, Turkey, 21 - 23 September 2017, pp.420

How to Apply Artificial Intelligence (AI) in Social Sciences?

PAVALOIU A, KOSE U,, BOZ H.

International Applied Social Sciences Congress, Usak, Turkey, 21 - 23 September 2017, pp.393

Destinasyon Ozelliklerinin Destinasyonu Ziyaret Etme Niyetine Etkisi: Bilecik Ornegi,

BOZ B., BOZ H.

International Applied Social Sciences Congress, Usak, Turkey, 21 - 23 September 2017, pp.271

Measuring Customer-Based Brand Equity for Bursa: A City of History and Culture

TASKIN €, KOC E., BOZ H.,, KARADAMAR A. A.

7th Advances in Hospitality Tourism Marketing Management (AHTMM) Conference, Famagusta, Cyprus (Kktc), 10 -
15 July 2017, pp.467-474

The Relationship Between Type A B Personality And Tendency On Internet Banking Usage

BOZ H., OZENE.

20th Biennial International Symposium of International Consortium for Social Development, Zagreb, Croatia, 7 - 10
July 2017

The Relationship Between Customers’ Tendency to Avoid Risk and Preferring Online Banking
Services

KOC E.,, BOZ H., OZEN E.

Innovation and Global Issues in Social Sciences 2017, Patara, Turkey, 27 - 29 April 2017

The Relationship of Risk Perception, Risk Avoidance, and Variety Seeking among Potential Tourists
BOZ H., ARSLAN A, YILMAZ 0., KOG E.

INNOVATION AND GLOBAL ISSUES IN SOCIAL SCIENCES, 27 - 29 April 2017

Scales for Measuring Customers’ Willingness to Control and the Ability or Willingness of a Services
Business to Offer Control to Its Customers

KOC E,, BOZ H.

Innovation and Global Issues in Social Science, Antalya-Patara, Turkey, 27 - 29 April 2017, pp.177-185

A B Kisilik Tiplerinin Internet Bankaciligina Duyulan Giivene Etkisi

KAYNAR I, OZEN E., BOZ H., Senyildiz L.

II. Uluslararasi Sosyal Bilimler Sempozyumu, Alanya, Turkey, 18 - 20 May 2017

Tiiketicinin Bireysel Banka Tercihlerini Etkileyen Faktorlerin Belirlenmesine Yonelik Bir Uygulama:
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BOZ H., YILMAZ 0., KOG E.
International Human and Nature Sciences: Problems and Solution Seeks Congress 2016, Saraybosna, Bosnia And
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XXVIII. An EEG and Eye Tracker Analysis of The Influence of Risk on the Perceptual Image of Conflict-
Ridden Destinations
TASKIN €., KOC E., BOZ H.
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XXIX. An Eye Tracker Analysis of the Influence of Applicant Attractiveness on Employee Recruitment
Process: A Neuromarketing Study
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ARSLAN A, YILMAZ 0., BOZ H.
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XXXII. Otel Yoneticilerinin A Tipi ve B Tipi Kisilik Ozeliklerinin Karar Vermelerine Etkisi
ORUCU E,, BOZ H.
III. Disiplinlerarasi Turizm Arastirmalari Kongresi:, Kusadasy, Aydin, Turkey, 4 - 05 April 2014, pp.530-546
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