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I. Termal Turizm Faaliyetlerin Hizmet Kalitesinin Miisteri Memnuniyeti ve Yeniden Satin Alma Niyetine
Etkisi: Usak Termal Tesisleri Ornegi
ALKAYA A, ABAY A.
Usak Universitesi Sosyal Bilimler Dergisi, vol.17, no.2, pp.139-152, 2024 (Peer-Reviewed Journal)
II. A Study on the Relationship between Intolerance of Uncertainty and Mobile Shopping
ALKAYA A.
Cag Universitesi Sosyal Bilimler Dergisi, vol.20, no.1, pp.169-178, 2023 (Peer-Reviewed Journal)
III. Rekabet Avantaji Yaratmada Sosyal Medyanin Miisteri Tatmini, Miisteri Baghlig: ve Miisteriyi Elde
Tutma Uzerindeki Etkisinin incelenmesi
ALKAYA A, SAHIN F.
Uluslararas: fktisadi ve idari incelemeler Dergisi, vol.2021, no.30, pp.19-38, 2021 (Peer-Reviewed Journal)
IV. Determinants of Users’ Intention to Use Social Media Apps
SAHIN F., ALKAYA A, TASKIN E.
Afyon Kocatepe Universitesi Sosyal Bilimler Dergisi, vol.21, no.3, pp.686-702, 2019 (Peer-Reviewed Journal)
V. Bilgi Paylasiminin Teknoloji Kabul Modeli Uzerinden Incelenmesi: Bir Sosyal Ag Uygulamasi
ALKAYA A, SAHIN F.
Usak University Journal of Social Sciences, vol.11, pp.11-21, 2018 (Peer-Reviewed Journal)
VI. Tiiketicilerin Cevrimic¢i Sikayet Kanallarini Kullanimina Yo6nelik Davranislarinin Teknoloji Kabul
Modeli ve Planl Davranis Teorisi Biitiinlesik Modeli Bakis Agisi ile incelenmesi
SAHIN F., ALKAYA A.
PESA International Journal of Social Studies, vol.3, no.4, pp.87-103, 2017 (Peer-Reviewed Journal)
VII. Self Servis Teknolojilerindeki Web Sayfasi Kalitesinin Tatmin, Baglilik, Giiven ve Yeniden Satin Alma
Uzerindeki Etkisinin Arastirilmasi
ALKAYA A, SAHIN F.
PESA International Journal of Social Studies, vol.3, no.4, pp.17-26, 2017 (Peer-Reviewed Journal)
VIII. The Impact of Social Media Pages on Customer Equity and Purchase Intention An Empirical Study of
Mobile Operators
ALKAYA A, TASKIN E.
isletme Arastirmalar1 Dergisi, vol.3, no.9, pp.122-133, 2017 (Peer-Reviewed Journal)

Books

I. Mobil Reklamcilikta Giincel Stratejiler
ALKAYA A.
in: Pazarlamada ileri Arastirmalar, GAGLAR CETINKAYA NUR, Editor, Yaz Yayinlari, Afyonkarahisar, pp.1-19, 2024

IIl. Mobil Pazarlama: Kavramlar, Uygulamalar ve Gelecege Yonelik Vizyonlar
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ALKAYA A

in: Pazarlama Alaninda Uluslararasi Arastirmalar -II, TEMiZKAN VOLKAN, Editor, Egitim Yaymnevi, istanbul, pp.141-
161, 2024

Gelecegin Tuketicileri: Dijital Yerliler

ALKAYA A

in: Sosyal Bilimlerde Teorik ve Ampirik Arastirmalar-III, CILAN AKIN ALIYE, AKIN ADNAN, Editor, iksad Yaymevi,
Ankara, pp.21-41, 2024

Dijital Cagda Konum Tabanli Mobil Pazarlama: Teknolojiler, Uygulamalar ve Yaklagimlar

ALKAYA A

in: Pazarlamada Yaraticihk: Fark Yaratacak Yaklasimlar, GURDIN BAHAR, Editor, BIDGE Yaymlari, Ankara, pp.167-
196, 2024

Digital Aspect of Entreneurship: Crowdfunding

ALKAYA A

in: Digitalization in Organizations, C6genli, Mehmet Zahid, Editor, Cambridge Scholars Publishing, pp.75-93, 2021
Sosyal Medya Pazarlamasi

ALKAYA A.

in: Dijital Pazarlama: Giincel Konular, S6ylemez, Cevat ve Kayabasi, Aydin, Editor, Ekin Basin Yayin Dagitim, pp.69-
96,2020

Girisimcilikte Basarinin Anahtari: Yenilik

ALKAYA A.

in: Girisimcilik: Temel ve Yeni Yaklagimlar, Ozkara, Belkis ve Ozafsarhoglu Sakall, Sibel, Editor, Nobel Akademik
Yaymcilik, pp.65-87, 2019
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Bilgi Paylasiminin Teknoloji Kabul Modeli Uzerinden incelenmesi

ALKAYA A, SAHIN F, CELIK S.

International Applied Social Sciences Congress (C-IASOS), Antalya, Turkey, 19 - 21 April 2018

Users Intention Towards Using Social Media App: Perspective of Psychological Motivations,
Innovation Diffusion Theory and Technology Acceptance Model

SAHIN F., ALKAYA A.

International Applied Social Sciences Congress (C-IASOS), Antalya, Turkey, 19 - 21 April 2018

Factors That Affecting Customer Knowledge Sharing in Virtual Brand Communities

SAHIN F., ALKAYA A.

8th International Conference of Strategic Research on Scientific Studies and Education (ICoSReSSE), Vienna,
Austria, 11 - 13 May 2018, pp.180

Cevrimici Alisveriste E-Tatmin Yaratan Unsurlarin incelenmesi, Cevrimici Kitap Sirketleri Uzerine Bir
Arastirma

ALKAYA A, SAHIN F.

8th International Conference of Strategic Research in Social Science and Education (ICoSReSSE), Viyana, Austria,
11 - 13 May 2018, pp.170

Egitimde Kalite Baglaminda Algilanan Hizmet Kalitesinin Hedperf ile Belirlenmesine Yénelik Bir
Calisma

ALKAYA A

International Conference on Quality in Higher Education (ICQH), 7 - 08 December 2017

Tiiketicilerin Cevrimici Sikayet Kanallarini Kullanimina Yonelik Davranislarinin: Teknoloji Kabul
Modeli ve Planlh Davranig Teorisi Biitiinlesik Modeli Bakis Acisi ile Incelenmesi

SAHIN F., ALKAYA A.

International Congress on Political, Economic and Social Studies (ICPESS), Ankara, Turkey, 9 - 11 November 2017,
pp-313-314



VIL. iligkisel Baglarin ve Web Sayfasi Kalitesinin Tatmin, Baglilik, Giiven ve Yeniden Satin Alma Uzerindeki
Etkisinin Arastirilmasi
ALKAYA A, SAHIN F.
International Congress on Political, Economic and Social Studies (ICPESS), Ankara, Turkey, 9 - 11 November 2017,
pp.-312
VIII. Algilanan Mobil Hizmet Kalitesinin Miisteri Tatmini ve Miisteri Bagliligina Etkisinin Belirlenmesi:
Mobil Bankaciliga Yonelik Bir On Calisma
AKKAN E, ALKAYA A.
International Applied Social Sciences Congress (IASOS), Usak, Turkey, 21 - 23 October 2017, pp.346-349
IX. Rekabet Avantaji Yaratmada Sosyal Medyanin Miisteri Tatmini, Miisteri Baghlig: ve Miisteriyi Elde
Tutma Uzerindeki Etkisinin Incelenmesi
ALKAYA A, SAHIN F.
International Applied Social Sciences Congress (C-IASOS), Usak, Turkey, 21 - 23 October 2017, pp.350-351
X. Effectiveness of Social Media Activities on Value Equity: A Case Study on Mobile Operators
ALKAYA A, TASKIN E.
International Conference on Decision Making for Small and Medium-Sized Enterprises, Ostrava, Czech Republic, 4 -
05 May 2017
XI. lligkisel Pazarlama Baglaminda iliski Sermayesinin Satin Alma Niyetine Etkisi
ALKAYA A.
Uluslararas: Katilimh 16. Uretim Arastirmalar1 Sempozyumu, istanbul, Turkey, 12 - 14 October 2016, pp.87-92
XII. Bilgi Toplumlarinda Fikir Liderlerinin Satin Alma Niyeti Uzerine Etkilerinin Arastirilmasi
ALKAYA A
5th International Conference of Strategic Research in Social Science and Education, Antalya, Turkey, 14 - 16
October 2016, pp.235
XIII. The Impact of Social Media Marketing on Customer Equity
ALKAYA A.
ICSER (1st International Conference on Social Sciences and Education Research), Turkey, 29 - 31 October 2015
XIV. An Examination of Impact Social Media Activities on Brand Equity
ALKAYA A, CEYLAN Z., TORUSDAG G. B., UNAL K.
ICSER (1st International Conference on Social Sciences and Education Research), 29 - 31 October 2015
XV. The New Opportunities in Marketing The Use of Social Media by Businesses
ALKAYA A
1. International Interdisciplinary Social Inquiry Conference (2012), Bursa, Turkey, 17 - 21 June 2012
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